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This document is for advisers only and must not be distributed to customers.

INTRODUCTION AND CONTEXT
The Insurance Distribution Directive (IDD) is an EU directive 
which introduced new insurance regulations from 1st 
October 2018.

The new regulation affects manufacturers through 
product governance and oversight, and all distributors 
through the customer journey, including information 
disclosure about conflicts of interest (including 
remuneration) and requiring staff involved in distribution 
activities to undertake continuing professional 
development.

At London & Colonial Assurance PCC Plc (LCA) we have 
a process for designing, approving, and reviewing our 
products for retail customers. This document sets out 
the framework of our approval process, information 
about the product and the intended target market, and 
our suggested distribution strategies. These will help 
you match the product’s attributes to the demands and 
needs of customers in our target market.

If you have any further questions about anything in 
this document, please speak to your LCA Business 
Development Manager.

LONDON & COLONIAL ASSURANCE PRODUCT 
OVERSIGHT AND GOVERNANCE
The Financial Conduct Authority (FCA) has rules which 
require us to tell you about the governance processes 
we have in place to manage the design, approval, 
monitoring, distribution and review of our products. 
This is for both new products and where we make 
adaptations to existing products to meet our target 
market customers’ demands and needs.

REGULATION AND CONTROL
LCA has governance processes in place to:

•	 Identify customers’ needs in respect of products we 
could offer;

•	 Manage the process through which products are 
developed or revised;

•	 Enable customers to make informed decisions about 
what they are buying;

•	 Recognise that customers are different and may have 
different needs;

•	 Continue to review our products after sale and 
throughout the products’ lifecycles.

HOW THIS INVOLVES YOU
In order to monitor and review our products against 
the needs of our target customers, we need to know 
from you if there is any feature of this product which 
you believe does not meet their needs.

As a suitably qualified independent financial adviser, we 
will expect you to explain the risks and benefits of this 
policy before recommending our product to your clients.

YOUR RESPONSIBILITY 
As distributor of the product you will be required to 
evidence how you:

•	 Have taken steps to ensure the product is marketed 
only to the target markets we have set out;

•	 Have taken mitigating steps should it be established 
that the product has been distributed to customers 
who fall outside the target market; 

•	 Consider at all stages the demands, needs and 
reasonable expectations of your customers;

•	 Establish whether there are reasons why customers 
may not get full value from the product due to policy 
terms we have put in place or due to alternative cover 
the customer may have;

•	 Will provide additional help with information, 
guidance or advice to anyone who may be considered 
a vulnerable customer.

SELECTING OUR TARGET MARKET
Over the next pages we explain our target market, 
making clear who the product is and is not intended 
for and how customers can buy it.

When we were designing this product, we:

•	 Identified markets we were and were not aiming to 
target; 

•	 Chose a distribution strategy we believe would be 
appropriate for the target market;

•	 Assessed risks which might impact the target market;
•	 Took responsibility to ensure the product is distributed 

to the target market in the manner we would expect.

THE TARGET MARKET
The business interaction you have with your customer 
should establish whether their age, profile and financial 
position makes this product one which would be 
generally considered to be suitable. 
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THE TARGET MARKET (CONTINUED)
We have set out how we expect business to be transacted 
in the contract between us but if you have feedback 
which you feel can benefit the customer, we would be 
pleased to receive it.

THIRD PARTIES
If you sub-contract any part of your distribution 
process, we will expect such third parties to follow 
these Target Market Statements, too.

FLEXIBLE PENSION ANNUITY – TARGET MARKET 
STATEMENT

What the product does 
It pays out a defined sum of money each month, quarter 
or year for the remainder of the policyholder’s life or 
until the fund is exhausted.

How it meets customer needs 
This annuity product is designed to provide regular 
income payments using the proceeds from a registered 
pension fund or a pension annuity.

It is suitable for those who have already crystallised their 
pension or are crystallising it at the same time as taking 
out the annuity.

Our target market 
The product is for individuals who are UK tax resident 
and aged 55 and above. The product is only suitable for 
those with pension funds of at least £100,000.

Factors which might not make it suitable to certain 
customers 
•	 It is not appropriate for those who require guaranteed 

annuity payments for the rest of their lives. 
•	 It is not suitable to those who are planning to take 

most or all of their pension as a lump sum in the 
near future.

•	 It is not suitable for anyone who wants a guaranteed 
level of escalation of their pension annuity each year.

What we would like you to consider
Have the risks of buying this policy been explained?

Does the customer understand that once choices are 
made regarding this policy, they cannot be changed 
outside of the cancellation period?

Is the customer aware of the possibility the policy could 
pay out less than the initial premium they have paid?

Is the customer aware that as a unit linked policy the 
investment risk is borne by them?

Does the customer understand the tax implications of 
any payment made direct to them?

Complexity 
Whilst in concept it is a simple product with the single 
aim of paying regular payments from a single lump sum, 
the implications of making a commitment for life need 
to be explained by a regulated adviser. It is not a policy 
which can be taken without advice.

Advised/ non-advised 
This product has to be taken out through Financial 
Advisers.

How it can be sold direct 
This product cannot be sold direct by LCA to the end 
customer.
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